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Step 0: Review your Audience Avatar Worksheet

What are your ideal client/customer’s desires?
	High -quality products

	Invested in their customers

	Repeat customers

	Quick delivery




What are your ideal customer’s fears?
	Products they are ashamed to advertise honestly

	Prices too high and MOQs

	Lead times too long

	Mistakes that lead to lost sales




What emotions are they experiencing before they work with you?
	Frustration

	Disappointment 

	Stress

	Powerless and lacking knowledge




What emotions do they experience after they work with you?
	Comfortable having a team that works with them for their manufacturer

	Confident that their products will be delivered on time

	Knowing their manufacturer is willing to invest in them

	Happier and satisfied




Step 1: Find Your Customer’s Archetype
We’re going to write a story. In this story, your customer is the main character. The first thing to do is to determine who you are in relation to your customer. Good storytelling is all about patterns, and in most good storytelling, the characters can be easily divisioned into one of 12 basic archetypes. We need to find which archetype best fits your brand, and your customers.

Review this graphic developed by renowned brand strategist, Steve Houraghan: https://ducimus.digital/wp-content/uploads/2020/11/BrandStrategy-Worksheet-9-ArchetypesFrameworkCheatSheet-1.pdf

Which of these archetypes best aligns with your customers' values and desires?
	Sage and Caregiver



Step 2: Find Your Brand’s Archetype

What are your customers looking for in someone who can solve their current problem/situation for them?

1) A Guide
2) An Inspiration
3) A Leader
4) A Peer
5) A Defender
Which of these messages is most likely to appeal to your ideal customer?
1) I can guide you
2) You can be me
3) You can be great
4) We are the Same
5) I can protect you

Step 3: Describe Your Brand’s Voice

Will your brand be more formal or casual?
	On a scale from 1 to 10, 1 being formal and 10 very casual we are a 4



Will your brand be more straightforward or tactful?
	More straightforward and direct



Will your brand be more gritty and rough or articulate and refined?
	More articulate and refined



Will your brand be more aloof or seductive?
	Somewhere in the middle
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